
Enhancing 
Fundraising with AI: 
Experiences and Best 
Practices
Unlock the power of AI to transform your fundraising strategy. Learn how to 
leverage machine learning to enhance donor engagement, predict behavior, 
and optimise campaigns for maximum impact.
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Introduction to AI and Machine 
Learning
Artificial Intelligence (AI) encompasses technologies that enable machines to perform tasks that 
typically require human intelligence. Machine Learning (ML) is a subset of AI that focuses on 
training computers to learn from data and make predictions or decisions.

1 Automated Tasks
AI can automate repetitive tasks, 
freeing up staff time for more strategic 
activities.

2 Data Analysis
AI can analyse large datasets to identify 
patterns and insights that would be 
difficult or impossible for humans to 
detect.

3 Personalisation
AI can personalise communications 
and experiences for individual donors, 
enhancing their engagement.

4 Prediction
AI can predict future behaviour, 
enabling organisations to proactively 
engage donors and optimize 
campaigns.
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Recommendation Engines for Donor Engagement
Recommendation engines use ML algorithms to analyse donor data and suggest relevant causes, projects, or campaigns.

Tailored Recommendations

Tailored recommendations increase 
donor engagement by presenting them 
with relevant opportunities.

Past donations1.

Interests and values2.

Demographic data3.

Increased Conversion Rates

Personalised recommendations can lead 
to higher conversion rates, boosting 
donations and overall fundraising 
success.

Improved Donor Experience

By presenting relevant content, 
recommendation engines enhance the 
donor experience and build stronger 
relationships.
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Predicting Donor Behaviour and Lifetime Value
Predictive models use historical data to understand donor behaviour and predict future actions, such as donation likelihood, retention, 
and lifetime value.

Identify High-Potential 
Donors
By identifying high-potential donors, 
organisations can focus their efforts 
on those most likely to make 
significant contributions.

Optimise Donor Acquisition 
Strategies
Predictive models inform acquisition 
strategies, targeting individuals with 
higher conversion probabilities.

Improve Retention Rates
Predicting donor churn helps 
organisations implement strategies to 
retain valued supporters.
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Next Best Action Models for 
Personalised Outreach
Next Best Action (NBA) models use AI to determine the most effective communication strategy 
for each donor, based on their individual preferences and behaviour.

1
PersonaliSed Messaging
NBA models tailor messages and content to individual donors, increasing 
relevance and engagement.

2
Targeted Communication Channels
AI identifies the optimal communication channels for each donor, maximising 
reach and impact.

3
Optimised Timing
NBA models predict the best time to reach out to donors, maximising response 
rates and engagement.
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Data to Optimise Fundraising 
Campaigns

1Campaign A/B Testing
AI can automate A/B testing of 

different campaign elements, such 
as messaging and call to action, to 

identify the most effective versions.
2 Dynamic Content 

Personalisation
AI personalises campaign content 
in real-time based on donor 
preferences, increasing relevance 
and engagement.

3Predictive Analytics for 
Budget Allocation

AI predicts campaign performance 
and helps organisations allocate 

budget effectively, maximising 
return on investment.

AI can analyse campaign data to identify areas for improvement, optimize targeting, and 
personalise messaging for maximum impact.
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Case Studies: Charities Utilising AI-Powered 
Fundraising
Numerous charities are leveraging AI to enhance their fundraising strategies, achieving remarkable results.

Improved Donor Retention
Charities have seen higher retention rates 
by personalising communication and 
offering relevant experiences. Instead of 
sending constant appeals

Enhanced Operational Efficiency
Surrey Wildlife Trust is undertaking a 
three-year Space4Nature program. Using 
satellite imagery, combined with 
volunteers’ observations and AI, to assess 
habitats across Surrey.

Data-Driven Insights
Real-time donation appeals: Comic Relief 
tailor TV content depending on 
engagement, donation and audience 
reaction in real time. 
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Overcoming Challenges and Ethical 
Considerations

Data Privacy
What data are you using, what are you using it for, why and for how long. Ensure the 
responsible use and protection of sensitive donor data is crucial. Keep in touch with 
regulations. 

Transparency
Experiment using synthetic or publicly available data, share learnings where appropriate, 
e.g., more webinars like this! 

Bias and Fairness
Bring in external, objective contributors, e.g. university academics specialising in AI systems 
to advise on use. Address potential biases in algorithms and ensuring fair treatment of all 
donors.

Human Oversight
Maintaining human oversight and control over any AI systems. No decision made without 
human authority adds accountability. Decisions must be auditable; who made it when and 
why. 
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Best Practices for Implementing AI in 
Fundraising
Implementing AI in fundraising effectively requires careful planning, execution, and ongoing 
monitoring.

1 Clear Objectives
Define specific fundraising objectives 
that AI can help achieve.

2 Data Quality
Ensure high-quality and accurate data 
for training AI algorithms.

3 Pilot Projects
Implement AI in pilot projects to test 
and refine solutions before wider 
adoption.

4 Continuous Improvement
Continuously monitor and evaluate AI 
performance, making adjustments as 
needed.
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Key Takeaways
AI offers exciting opportunities to enhance fundraising efforts, enabling organizations to engage donors more effectively, predict 
behaviour, and optimize campaigns for maximum impact.

Personalisation is Key 

Personalise communications, 
experiences, and recommendations 

for individual donors.

Data-Driven Insights

Use AI to analyse data, identify trends, 
and gain valuable insights to inform 

fundraising strategies.

Ethical Considerations

Prioritize ethical considerations, 
ensuring data privacy, transparency, 
and fairness in all AI applications.
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Resources

Data Science Newsletter | Data Elixir

Data Elixir is a data science newsletter with top picks from 
around the web each week

Towards Data Science

Your home for data science. A Medium publication sharing 
concepts, ideas and codes

AlgorithmWatch

AlgorithmWatch is a non-governmental, non-profit organisation based in Berlin and Zurich. A world where algorithms and AI strengthen 
justice, human rights, democracy and sustainability

https://dataelixir.com/
https://towardsdatascience.com/
https://algorithmwatch.org/en/
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Contact 

LinkedIn: Magid El-Amin
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